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Historical Events

1933

 

-

 

Frank J. Rooney -

 

Miami

1978

 

-

 

Centex acquires Rooney

2000

 

-

 

Reorganization, 

Ray Southern, CEO /      
Al Petrangeli, President

Started

2007

 

-

 

Balfour Beatty acquires 

Centex Construction



Overview of Florida Division

Florida Market

Presenter�
Presentation Notes�
Numbers based on Feb. 2007 Demographic Estimating Conference



7 largest counties:















Offices located in the largest population centers

Only large population center where we are currently not represented is Jacksonville.�
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Florida Market

Under 100,000

100,000 �

 

500,000

Over 500,000

$33bn building market 

$28bn commercial construction

$8.4bn addressable market (30% CM@Risk)

Market share: 8.3% (addressable $700M)

Hawaii

North Carolina
Oahu$745M 
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Florida Market

Under 100,000

100,000 �

 

500,000

Over 500,000

$33bn building market 

$28bn commercial construction

$8.4bn addressable market (30% CM@Risk)

Market share: 8.3% (addressable $700M)

North Carolina
Oahu$745M Ft. Lauderdale

$9.9bn

Ft. Myers
$5.3bn

Tampa
$3.3bn

Jacksonville
$1.6bn 

Orlando
$3.6bn

Tallahassee 

Daytona

Rail

Presenter�
Presentation Notes�
All market numbers based on CREDO, August 29,2007 Draft report

Of total building market 85% is construction revenue ($28bn)

Of that, 30% is CMAR ($8.4bn) and 20% is DB ($5.6bn)

Addressable market refers to CMAR

Market share: $745m revenue out of $8.4bn CMAR market

(market share based on all construction revenue portion of total building market is 2.7%)

MSA dollar values and percentages are based on total building market ($32.9bn)



�
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Major Vertical Markets

Reflects 2006 market; FMI, US Markets Construction Overview, 2007; Mc Graw

 

Hill; Credo analysis
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Presenter�
Presentation Notes�
All numbers based on CREDO, August 29,2007 Draft report

Refer to total building market (derived as %of $32.9bn)

�
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Organization Chart -

 

Longevity of Our People

32

34

24

22 30 21 11 21 19 14 13 21
19

3

3

9

4

Average Years of Service

CEO, President, COO (3)    30 years

Executives (8)                     18 years

Business Units (8)              19 years

VP Operations (4)                15 years

Ops Directors & Other VPs

 

(4)  15 years

Superintendents (75)           10 years

Project Managers (53)           9 years

30+ Years 20+ Years 10+ Years 10< Years
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Historical Financials

$570 million

$-

$100,000

$200,000

$300,000

$400,000

$500,000

$600,000

$700,000

$800,000

12/31/073/31/073/31/063/31/053/31/043/31/03

$494

$339

$564

$411

$746

$553

$453
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Business Mix

FYE 2007A $746 million
CTX

8%
Transportation

1%

Condo

16%

Hospitality

17%

Corrections

15%

Office

9%

Government

7%

Education

27%
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Business Mix

$453 million (9 months)
$553 million (year)

FYE 2007B

Corrections

15% Office

25%

Government

5%

Education

23%

CTX

4%Transportation

5%

Condo

12%

Hospitality

11%

4%
(4%)

(4%)

(2%)

16%
0%

(6%)

(4%)
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Repeat Customer and Public vs. Private

Repeat Customer vs. New Customer

�

 

Repeat 86%

�

 

New 14%

Public vs. Private

�

 

Public 55%

�

 

Private 44%
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Backlog (Order Book)

Contracted

ABNC

Backlog

$483M

$762M

$1.245B
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Revenue Mix

Revenue Mix 2008
 

$424M

Revenue Mix 2009
 

$673M
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Historical Financials
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Five Year Rolling Average

04 05 06 07A 07B 08 09 AVG

EDUCATION 1 42% 2 28% 1 27% 1 27% 1 23% 2 23% 2 30% 1.4

CORRECTIONS 2 18% 1 35% 2 23% 4 15% 3 14% 4 15% 3 12% 2.7

HOSPITALITY 7 1% 6 6% 3 13% 2 17% 5 11% 1 26% 1 33% 3.6

OFFICE 3 12% 4 10% 8 3% 5 9% 2 26% 3 19% 5 7% 4.3

CONDO 4 10% 7 1% 4 13% 3 16% 4 12% 7 2% 6 7% 5.1

TRANS 5 10% 3 12% 6 5% 8 1% 7 5% 5 9% 4 8% 5.4

GOV 6 7% 5 8% 5 12% 7 7% 6 5% 6 4% 7 3% 6.0

CTX 8 0% 8 0% 7 4% 6 8% 8 4% 8 2% 8 0% 7.4
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Signature Repeat Clients

University of Central Florida

�

 

Established in 1963

�

 

On campus since 1992

�

 

2nd  largest university in state

�

 

7th

 

largest university in the country

�

 

47,000 students

�

 

$211M value of overall work

Convocation CenterPartnership II

Arts Complex II
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Signature Repeat Clients

Hogan/Teachers/Flagler

�

 

Our relationship began in 1989

�

 

$500M value of overall work 
Constructed 15 projects total Office Depot World Headquarters

8 Waterford Office Projects
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Signature Repeat Clients

North Carolina Department of Correction

�

 

Recently awarded seventh project with NCDOC

�

 

$600M value of overall work 

�

 

Seven year relationship with NCDOC
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Reasons for Our Success

�
 

Stable leadership

�
 

Geographical dominance

�
 

Strong supply chain management

�
 

Centralized estimating

�
 

95% -
 

100% repeat relationships

�
 

Voted �Best Places to Work�

by South Florida Business

Journal 2007



Overview of Florida Division

History of Safety

1998 �

 

2006
ABC National STEP Award (Safety Training & Evaluation Process) �

 

Platinum Level

2001 �

 

2006
ABC Charles J. Eidel

 

Excellence in Safety Award �

 

Diamond Level

2003 �

 

2007
Charter Member AGC and OSHA Partnership of C.H.A.S.E. (Construction Health & Safety
Excellence Partnership)

2004 -

 

2007
USF / OSHA -

 

S.H.A.R.P.  (Safety & Health Achievement Recognition Program) 

Below industry average EMR
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Charitable Giving
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Market-to-Market Competitors
C

om
petitive A

nalysis

Name Perception vs. BBC

Skanska -/=
Turner -/=
Bovis -
Moss -/=
Cummings -/=
Hunt -/=
Suffolk =
Ajax =/+
Weitz =
Coastal Construction Group + in vertical        -

 

all others
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